Preliminary Feedback
Regarding County Promotional
Materials

September 2015
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Agenda:

* Project Status Update.

e Solicit Feedback.

pin S

Elliott D. Pollack & company . PINAL+COUNTY



Immediate Documents:

 Pinal County Summary marketing document (higher image
guality, like a brochure).

* Pinal County Marketing and Economic PowerPoints (to be
maintained during year; used by staff and Board).

« Longer marketing document if needed (between a
brochure and a report).

* Alternatives (multiple short marketing documents
depending on situation).
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Content:

 Tax profile compared to competitors (backup materials!)
* A “To the Point” statistics profile.

* A “To the Point” social profile.

* A “Getting on Airplane” profile.

 Business feedback/recent locations.

 Pinal rankings (early on just go for volume).
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Confidential Business Location Docs:

 Start more generic then adjust for each industry/type of
business (like a resume).

« Top factors that appear on many initial comparison lists:
(often comparing multiple sites; need to hit on as
many as possible).

- Labor Force Cost and Quality (cost effectiveness).

- Construction Costs.

- Local Taxes (sales, equipment, real estate, etc.).
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"
Confidential Business Location Docs:
(Cont.)

« Population size (now and forecast).

« Employment base (now and forecast).

« Employment skill and size measure for target industry.
* Infrastructure issues (road and utilities).

* Incentives.

 Others arise as well/more may be added as research
continues.

el Elliott D. Pollack & Company . pinaL \COUNTY



Examples by Type...
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Contact Information: The Charlotte Region is home 10 over 2.7 million people living in sixteen counties in two different
Ronnie Bryant states: 12 counties in North Carolina and 4 in South Carolina. It is sirategically located in the
Charlotte Regional Partnership center of the East Coast. and the importance of this Eastern time zone location cannot be

550 S. Caldwell Street, Suite 760 overestimated. For example, within 2 hours’ flight time or one days’ delivery by motor freight

704.347.8942 businesses in the Charlotie USA region can reach over 60% of the population of the United
www.charlotteusa.com ‘ States and more than 60% of the nalion's industrial base

rbryant@chariotteusa.com
p ®  Charlotte USA is very well connected to the global economy. More than 1,800 foreign-owned

]
- companies employ more than 350,000 people in the two Carolinas, and more than one-third of
-, '. . these are located in the Charlotte region. There are more than 20 German-owned companies in
bt A‘ the arlotte region, which depends upon a major intemnational airport for quick and convenient
H EE access 10 the global economy. As a result of direct fights to major international hubs such as

C HARLOTTE Frankfurt, London, Munich, Paris, Rome, Rio de Janeird and Sao Paulo as well as numerous
ng&] locations in Canada and Mexico, the Charlotte region is at most one plane change away from
W any imporiant business destination in the world

sity. Charlotie USA
second

economy draws its strength from its remarkable dive:
nd largest banking and financial center in the United State
1o the world headquarters of eight Fortune

N A
/ - ,’.Mh’ The C

Aotal Populatior has emergad as the 2nc -
\ only to New York City. Charlotte USA is also ho

such as

Total Households 1,058,729 500 companies, most of which are outside the financial sector and in varied industrie:
Median Aoe energy, retall and man: uring. These companies include Lowe's, Nucor, Duke Energy and
f ; Sonic Automotive among others
{ | Projected Population in 2019 292952
| | sowcee ion is also determined o preserve its exceptional quality of life. In the global

‘
asses will

onomy, where anything can be made and e on the globe, busi

asingly locate and expand thel where their employees like to live and
Poputation 25 and Older 1835326 )‘v'-rﬁ With its numerous theaters, professional sports teams, and prime location 2 hours from the

nd 3 hours from the beach, the Charlotie region is ranked the Best Place 1o Live in

/ Educational Attainment, 2014

| figh ' Dipiom % B¢

; igh School Diploma 268% thd United States

! S0 fleg 2 \

| Degres 86 \

i s Degree 19

1

[} Graduate or Professional Degree 8.7 \

Iincome, 2014 :
| Median Household Income $50.389 : t
| Per Capita Income $26.842 i
] Employment by Industry, 2014 {
}

: Anricul ; 7 -
{ Ageicutt ) I.

1 tructiorn 6.7% |

] FIRE 3.1% ‘. -~

{ 135% ] on Argutne

\ ! ,.__.

| 2.€

. letail Trade 114

||

i Informatior 1 .

! Mot

] Wholesak A0 31

I g
1 VICE 159 .,:_
! Trans ation, Utilitie: 1% /

)

Total Employment, 16+ 1,204 659/

! / MAJOR EMPLOYERS (non government/retail)

| Labor Force, 2014 /

{ ) 4 Company Major Product

\ e - 7 il 5 Heal a6 S Health care provider

L} Unemployment Rate (Jan. 2015) 57%

/ Financial serv vide
nerica Fnancial services provider
) we's Cos. I Home-improvement refailer 12,960

N American Airlines Airline 9,900
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To the
Point...

Data
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Charlotte USA

A d Jobs & | t
s a od, 2014
M i 1 uNced 14
Accessibility
Nei ( cal Arport
Inte e
Forew: ¢ 0 ACce sility
Population within 150 mile radius, 2014
Education
hool District
lloges & Unive
( t No aoling, Charlotte §
ontral Pledr Community College E
Climate
sal Mean Temg

High Temg

18,878

$3,303,142.744

Charlotte Dougla:

| -85, 14
Yos W
13,452 4¢
o)
1
5,000 (6 campuse
3 B

Average 2014 Total Earnings for Charlotte USA Reglon

Ma aIctunng

Vhok L ke
fotanl e

NGO & Warehol
Int Whon
Financial t

ensonal !
Management of Compa
foalth Care and wl A
\wvorage Yearly Wa

$02 715
$48 800
$52.30

Taxes

Type
Corporate Income

Tax Rate

Sales & Use Tax

Franchise Tax
Inventory Tax
Porsonal Income Tax

Natural Gas Sale

Telephone Service

Sales Tax

Workers Compensas

Unemployment

Insurance

North Carolina

4.75% statews
Local cate of 2%
$15

Pphed
base. Min
None

5.75% (1 bracke)
No stade property tax
Locally asses
$100 of 100% assessed
value

% unie: d for

ing manutacturing

iess (exempl)

sales of piped natural
s 10 manutacturers are

exempl

Tolecomycabie/satel| de Sales tax exemplion o
services combined rate of | long distance sorvice
7 $50.000 cap Yor including 800 numbe
all 5

$1.85 per $100 of $2.00 per $100 of
overed wages overed wage

Average Rale: $227 49
Employers Rate. 1.2¢
10 6 8% Twable Base
$21.700 per omployes

South Carolina

5%

6% stalewioe

Local rate of 1%-2%

¢ $1,000

N
Moo

None

None

Aver e Hate
Employers Rate 34
10 6. 1% Taxable Base

$7,000 per omployes
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To the
Point...

Simple

e
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Fairfax County Area Profile

Tysons Corner including McLéan, Town of Vlénna Great Falls

/ L8
POPULATION PROFILE 7 \v
— @
II I % OF POPULATION |~
AGE 25 AND UP
ITH BACHELOR'S
POPULATION DEGREE OR HIGHER

\169,455 68% {

* Average of the median incomes for the combined census designated places within the marke!
Sources: Fairfax County Department of Housing and Community Services, Housing and Popuation

Estimates 2013, MWWW.-..\
[~ ——

ECONOMIC BASE

Sources: Virginka Employment Commesion, Second Quarter 2013, and Fairfax County Public Schoals

?MBER OF FIRMS BY SIZE

U

I 1-9 Employees 4,907 firms 71.9%
[~ 10-49 Employees 1,410 firms 20.7%
[ 50-99 Employees 271 firms 4.0%
7 100-249 Employees 157 firms 23%
W 250+ Employees 76 firms 1.1%

Source: U.S. Census, Bursay County Business Pattems 2012

N
~,

Aindustry Jobs Share
Professional, Scientific, and Technical Services 43525  355% JOBS IN PROFESSIONAL
Retail Trade 12,900 10.5% e -
Manag of Comp and Enterprises 11,366 9.3% SCIENTIFIC AND
Finance and Insurance 9,497 78% AUNIC -1/t
Accommodation and Food Services 8,754 71% TECHNICAL SERVICES
Administrative and Support and Waste Management 7,234 5.9% [ / T HE
Educational Services 6240  51% DOMINATE IN THI
Health Care and Social Assistance 6,083 5.0% ! TYSONS CORNER AREA.
Information 3,503 29%
Other 13,353 10.9%
Total 122,455 100.0%

6

EMPLOYEE BASE

Workers’ Age Jobs Percent
29 or younger 34,750 23.5%
30to 54 87,006 59.0%
55 or older 25,756 17.5%

Source: U.S. Census Bureau, Local Employment Dynamcs 2011

-
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To the Point...

THE COLUMBUS REGION

The Columbus Reglon
* 1l-county metropolitan

area located in Central Ohio

Population: 2 million
* 1.3 percent annual
population growth rate

2nd fastest growing matro
area in the Midwest

Home to more than 600
internationally owned
companios

Columbus

* Ohio's capital and largest
city

« 15th largest city in the U S,

* Loc
largest concentration of
population and economic
activity in North America

BY THE NUMBERS

LLCLIE 16% 18%

DIVERSITY

ed at the heart of the

15%

$ COLUMBUS: LOW TO HIGH

The cost of doing business in the Columbus Region is far lower
than the national average — the benefits, far greater

Low High o
Cost of living Educatod talent pool

Growth potential

No Inventory tax

No personal property tax
No state
Operation ¢
Real estate
Unionization rate
Ut
Wages

Success rate

5 o

1M1% 10% 8% 7% 6% 5% 4%

P

Production rate

Qualified workforce *
Quality of life ‘r
Reseoarch investment F

= A STABLE
COMMUNITY

adtitll Elliott D. Pollack & Company

ocial

' WORKFORCE & TALENT

Qualified - More than |
age of 35 and a higher percentage of degrees than the U.S

average

Productive - 52 percent Increase in manulacturing
productivity (output per worker) between 2001 and 2012

Growing - The Columbus population is growing at a pace
above the national average
o> EDUCATION

Scholastic glon - Home to more than
campuses with a total envoliment of mo

The Ohlo &

diverse and talented workforce for the future

ass
nance, busines
technology ngineering. electrical
engineering and numarous other fields

oclate degrees in automotive technology, aviation

tro-mechanical

RESEARCH

Home to and Chemical A L
world's leading private-research institutions

lion potential contributors at & median

3 college and university
than 140,000 students

e University - With 170 undergraduate majors
and more than 250 master's. doctoral and professional degree
programs, The Ohio State University provides the Region with a

Columbus State Community College - The largest community
coliege in Ohio and among the largest in the nation, offering
ainte
managemaent, civil engineering, information

The Ohio State University is No. 2 in industry-sponsored research
Nearly $750 million is spent annually for research at Ohio State

Columbus has the lowest effective tax rate for new RAD facilitios

two of the

By Alr: Port Columbus
A

International port - MO+
daily thghts to 32 destination
alrports

Rickenbacker - International
Cargo-dedicated airport for
easy fMow of goods

By Rail: Enhanced freight
connections to major East
Coast Ports (Baltimore, MD,
Norfolk, VA, Wilmington, NC)

By Road:

10-hour drive to

33% of Canadian population
46% of US. population

A7T% of headauarters
oporations

Region’'s transportation
infrastructure allows for

COST-EFFECTIVE
DELIVERY

v BN
anytime. AN

Home to Trade Zone
M138: Six pre-designated
Magnet Sites that can provide
FTZ designation to any site
located within a 25-county
sorvice area in Central Ohio
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"
Next Steps:

* Field Trip with Staff — Business feedback, landowner
feedback, infrastructure discussion, blend BOS
feedback, etc.

* |0, Inc. (loanna Morfessis).

* Produce Pinal County Summary “Brochure” with high
guality imaging and printing.

* Produce PowerPoint (speech) templates.

« Work with Staff to set up process for maintaining strategic
Info.

* Modify document to meet specific needs — TDB

* Produce longer form “Marketing” document - TBD
J J -
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Questions?

ain -
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